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Work hard, be open for
new things and offer
some added value. .
Then you'll always be In
demand and your pocket-
book will always be filled.
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No matter what field you want to be successful in there
are certain “laws” you can't avoid. If you're prepared
to give more than others, that's already the first step.

“Stamina is the mother of success”

To build up 100,000 followers and more on Facebook you
need exceptional will power and stamina. Most people
will never achieve anything like that because they'll
give up much too soon. You can only manage it if you
consistently do something for it day after day. That's why
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to present his business on the web. In this way he's
managed in a few years to increase his turnover from
$5 million to more than $40 million. Three to six hours
every day — that's a lot of work.

At the moment the social networks are in a period
of transition, so it's worthwhile to keep your eyes
and ears open so that you don't miss the next trends.
Work hard, be open for new things and offer some
added value. Then you'll always be in demand and

large companies employ people to do just that. A social
media marketing manager has the task of building up a
fan community on the Internet and that's a full-time job.
So if you want to build up a fan community, you'll have
to make time to do so every day.

your pocketbook will always be filled. I wish you every
success in doing so.

Yours, David
www.davids.pro
In addition to his wine business Gary Vaynerchuk, one twitter.com/DavidElDib
of the most successful social media entrepreneurs in

the world, has invested 3 to 6 hours every day in order facebook.com/david.eldib.leadership

About David El Dib
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Bom in Vienna in 1976, David El Dib grew up in sheltered surround-
ings. His mother was a teacher and his father was a businessman, so
David learned from a very early age to think in a businesslike manner.
During his childhood the family had to keep a close eye on their
finances since the monthly income was just about sufficient to get
by. Already during his commercial training at the Vienna Business
School, David recognized that on the conventional job market he
wouldn't find the opportunities he envisaged. Therefore already

at the of 21 he made himself self-employed.

Subsequently, he worked as an investment banker for a
renowned international investment company and advised large
corporations and wealthy clients on questions regarding invest-
ments. His economic understanding and his interest in his fellow
human beings already made him a sought after discussion part-
ner at an early age.

In recent years David El Dib has conducted seminars as a
keynote speaker in front of tens of thousands of people in
Europe, the USA, South America and Asia. In particular he
coaches business people and top leaders in the fields of
personal branding and customer orientation.
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